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After many years of commendable service, we’ve 
decided that it’s about time that the NACO website 
had a facelift. As we go to print, we are on the cusp 
of uploading the new site. We’ve updated content 
and tinkered with the website in the hope that it’s 
more user friendly and more informative.

We have tried to cater for everyone’s needs with 
particular attention paid to the provision of informa-
tion and advice.

Our NACO Buyers Guide is brilliant for passing onto 
friends or family that might be considering a move 
into the holiday caravan market. If you’re thinking 
about upgrading, it’s a good reference tool to ensure 
that you’re making the right decision. We’ve printed 
a copy of the guide in this magazine, pages 4 & 5 – 
be sure to pass it on!

We wanted to improve the direction of the website – 
if you’re looking for a static caravan insurance quote, 
our revised request form guides you through the 
process a step at a time. If you are in need of some 
advice or guidance you can review articles, read 
advice leaflets and download documents.

For NACO members you can download question-
naires, insurance documents and other relevant 
items.

We wanted clean-cut, ease of use with the new 
design and we reckon that we’ve achieved it. 
We hope that the new site will be a big improvement; 
let us know what you think.
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We’re especially looking for positive park stories – 
our Advice Team gets pretty bogged down with 
negative stuff, however we’d be happy to hear from 
you on any topic.

The Haulfryn Group is expanding in 2008 with the 
purchase of a number of sites in South West England 
and North Wales. These acquisitions see Haulfryn’s 
network of holiday sites grow to 21.

In North Wales, where Haulfryn’s holiday operation 
began over 70 years ago, the company has moved 
away from the traditional coastal hotspots for the first 
time with two inland locations.
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A holiday park in West Sussex is set to spend £10m 
on protecting itself and the local area from the effects 
of coastal erosion. John Bunn, Managing Director 
of Bunn Leisure, said the West Sands site in Selsey 
would be in "big trouble" in two years without the 
additional sea defence work. The firm has started 
to rebuild 1.5km (0.9 miles) of waterfront defences. 

Phase one of a three-year scheme was set for 
completion in January and the second phase will 
be finished next winter. If planning permission 
is granted for the whole scheme, the defences 
are expected to last about 20 years.
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The Lawns, Cottingham, near Hull
Web: www.lawnsandbeaulieushows.com
E-mail: teamwork@ukonline.co.uk
Tel: 01276 686 654
Fax: 01276 63307
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Beaulieu, Hampshire
Web: www.lawnsandbeaulieushows.com
E-mail: teamwork@ukonline.co.uk
Tel: 01276 686 654
Fax: 01276 63307
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Westpoint Arena, Exeter
Web: www.thechhshow.co.uk
E-mail: teamwork@ukonline.co.uk
Tel: 01276 686 654
Fax: 01276 63307
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Well, here’s an opportunity for you! 

We’re launching our first ever cover shot 
competition and it’s open to all NACO members.

The photograph has to be in a portrait format, 
although our design team would be able to crop 
a landscape shot if the composition permitted 
it. Ideally the photo would be in a digital format 
although we are able to scan negatives here 
at NACO HQ.

The photograph can be of anything that you 
consider represents holiday caravan ownership. 
It could be your park at sunset, the view from 
your decking or a misty morning’s walk – 
the choice is yours.

The winner will be picked by our Directors and 
the closing date is the 1st June 2008. No prizes 
other than the satisfaction of seeing your work 
on the cover of a magazine!
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Reports from NACO members at the affected parks 
aren’t good and many people are concerned at the 
future of their pitch. North Dales LLP are reluctant to 
talk to caravan owners about changes which include 
dramatic pitch fee increase and other development 
concerns. We have approached the operations 
director of the company on two occasions about the 
changes, at the time of writing we had heard 
nothing.

As ever, our biggest struggle is with regard to the 
contractual arrangement in place at the park. The 
new company isn’t strictly doing anything wrong, 
they have made an investment decision and want a 
return on their money. The fact that the previous 
operator didn’t issue contracts with security of tenure 
leaves our caravan owners out in the cold. Once 
again, this highlights the need for legislation in the 
holiday caravan industry as people are obviously still 
suffering with annual contracts or verbal agreements. 

A recent acquisition in Essex has seen the number 
of static caravan owners at the park tumble from 
78 to just 4. The pitch fee increase and developmnent 
work was too much for the owners and they left in 
their droves. The small gathering of owners that are 
left tell us that the park is being overhauled with 
holiday lodges being the main focus.

These are not isolated incidents, and you must 
consider how you might be treated in the event that 
your park is sold from underneath you. Dig out your 
paperwork and find out what your contractual 
position is – if you’re in need of any guidance, just 
give us a call.

Over the past year we have been made aware of a 
number of terrible attacks on unsuspecting holiday 
caravan owners. Happily bobbing along without a 
care in the world, enjoying all the benefits of holiday 
caravan ownership – then wham! The park takeover 
letter comes through the post –

���������������������������������������������
��������
�����������������������������������������������
������������
�������������������������������������������������
�����

����������������������
������������������������������������

This approach has always existed in the holiday 
caravan industry – for many years we have dealt with 
situations where people have faced big changes at 
the hands of new operators, but the frequency of big 
‘buy-outs’ seems to be on the increase.

One major event in 2007 was the purchase of 
Lakeland Leisure Estates by North Dales LLP for a 
reported £40 million. The purchase comprised 75 
homes, 80 lodges, 1,024 static caravans and 430 tent 
pitches.

Jersey-based Rockspring Hanover Property Unit 
Trust, teamed up with specialist asset manager 
Grand Leisure to form a Limited Liability Partnership - 
North Dales. It seems that the plan is to invest, 
redevelop and install holiday lodges where possible.

Holiday Caravanner Spring 08 �� ��

�����������
��������������������������������������
������������������������������������������������������
���������������������������������������������������������������
����������������������������������������������������������
��������������������������������������������������������
��������������������������������������������������������

�����������������������������������������������������������
�����������������

���������������������������

������

���������

� � � � ����������

�������������������

��������������� � �����������������������������������������

�������������������������������
�����������������������������������������
������������������������������������������

The first public displays of the new seasonThe first public displays of the new seasonThe first public displays of the new seasonThe first public displays of the new seasonThe first public displays of the new season’s caravan holiday’s caravan holiday’s caravan holiday’s caravan holiday’s caravan holiday-homes...-homes...-homes...-homes...-homes...

The 2008 Caravan Extravaganza WThe 2008 Caravan Extravaganza WThe 2008 Caravan Extravaganza WThe 2008 Caravan Extravaganza WThe 2008 Caravan Extravaganza Weekendeekendeekendeekendeekend
The Lawns, Cottingham, HU16 5SQ: 6th and 7th September
••••• Over 160 new models on show from leading British manufacturers – plus
park homes, tourers, awnings, verandas, decks, accessories, etc.

Holiday Caravan 2008Holiday Caravan 2008Holiday Caravan 2008Holiday Caravan 2008Holiday Caravan 2008
Beaulieu in the New Forest, SO42 7ZN: 26th-28th September
• Over 130 new models from leading manufacturers,
plus holiday parks, decks, accessories, etc.

For details (with location maps, lists of exhibitors and
other show information) visit the website:

wwwwwwwwwwwwwww.lawnsandbeaulieushows.com.lawnsandbeaulieushows.com.lawnsandbeaulieushows.com.lawnsandbeaulieushows.com.lawnsandbeaulieushows.com

FREE PFREE PFREE PFREE PFREE PARKING AND SHOW GUIDESARKING AND SHOW GUIDESARKING AND SHOW GUIDESARKING AND SHOW GUIDESARKING AND SHOW GUIDES
Admission: £3 per person; family ticket for up to five people, £7Admission: £3 per person; family ticket for up to five people, £7Admission: £3 per person; family ticket for up to five people, £7Admission: £3 per person; family ticket for up to five people, £7Admission: £3 per person; family ticket for up to five people, £7
(children under 12 free but must be accompanied) – dogs welcome(children under 12 free but must be accompanied) – dogs welcome(children under 12 free but must be accompanied) – dogs welcome(children under 12 free but must be accompanied) – dogs welcome(children under 12 free but must be accompanied) – dogs welcome

Admission: £4 per car (includes all occupants)Admission: £4 per car (includes all occupants)Admission: £4 per car (includes all occupants)Admission: £4 per car (includes all occupants)Admission: £4 per car (includes all occupants)
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Following a press release from the OFT regarding 
‘fairer terms’ and a feature in an off the shelf caravan 
publication both regarding changes to the model 
agreement, we contacted BH&HPA headquarters 
in Gloucestershire to enquire about the matter and 
hopefully obtain some example copies.

The following day we received the revised 
documentation.

There has been a clear revamp on many fronts 
and an obvious ‘split’ has been made between 
agreements offered to individuals insuring on 
a Reinstatement (New For Old) basis or Indemnity 
(Market Value). There is also an agreement that 
is for use when a private sale is conducted. The 
three versions have been colour coded – Blue: New 
For Old, Green: Market Value & White: Private Sale.

The split regarding the type of insurance strikes 
us as being a bit unusual and points towards the 
fact that insurance now represents a focus point 
for the caravan industry.
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Over the coming issues of The Holiday Caravanner, 
we will be looking at the new agreements in more 
detail and will hopefully have an update regarding 
the Code of Practice. We asked whether a new 
version has been drawn up and at the time of going 
to print there is no new Code of Practice to report on. 

The absence of any reference to the Code of Practice 
is one of the most striking things about the new 
agreements. The previous version relied heavily 
on the Code whereas the new one is free-standing.

There is also a notable downplaying of BH&HPA 
branding. The previous version had a colour scheme 
that tied in with the Code of Practice and the 
BH&HPA emblem was prominent throughout. 
The new version has the BH&HPA and NCC logos 
tucked away on the back page.

Much of the initial part of the licence agreement 
has been made clearer, with boxes to contain such 
details as the caravan, the term etc. The concern 
from NACO’s point of view is that although there 
is clarity, caravan owners (apart from the diligent few) 
will end up signing whatever is put in front of them. 
It is entirely possible that the details will be 
completed by a caravan salesperson and this could 
be detrimental to the customer - if our experience 
is any guide.
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Selling your bricks and mortar, releasing a big 
chunk of equity, and buying a holiday caravan, 
is not something that we can recommend doing. 
Your position is very weak legally unless you 
have negotiated a particularly good contract; 
the residential occupation of a static caravan 
on a holiday licenced site could see you in further 
trouble. We are seeing more and more action from 
government and local authorities with reference 
to this ‘problem’. You could find yourself in contra-
vention of the park’s site licence, or your contract; 
your warranty could be voided, or at the very 
worst a dispute with your park operator could 
leave you homeless.

If you want to retire to enjoy the environment of 
a caravan park, choose one with residential status. 
Check with the park, and the council as to whether 
the park has a residential licence. One telltale sign 
is that residential units often cost a great deal more 
than holiday caravans. You will also be afforded 
the protection of the Mobile Homes Act.
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Contrary to what you may have been told, a holiday 
caravan is not a financial investment. Everyone 
knows how quickly a new car depreciates (as much 
as 60-70% in the first year of motoring), but what 
of holiday caravans? We often describe the purchase 
of a holiday caravan as a package: the caravan, 
the park, & the pitch. In some resale circumstances 
you may only be able to resell the ‘caravan’ aspect. 
We have heard stories of people losing 50-60% 
in the first year when they sell back to the park 
or trader.

Still interested? Then do your homework. Many 
people look at it in this way: If the caravan is 
£25,000 and they have a contract term that spans 
15 years – this is the cost of holidays when they 
want, with an idyllic setting, or a garden, or a space 
where children are free to run and play… and this 
is something that they are happy to invest in. In 
most cases holiday caravans do not appreciate 
in value, although there will always be the odd one 
that does. If you are in a position where you need 
to sell your caravan sooner than expected try your 
best to sell to a private buyer, as in many cases 
you can aim to sell at a higher price.

�����������������������
As with retiring to your holiday caravan, you may 
find yourself in contravention of your contract and/or 
your park’s site licence. If this is not the case, ensure 
that you have everything detailing your ability to do, 
in writing, in a contract.
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It may seem that we are ‘banging on’ about this, 
to some of our regular readers, but this is a hot 
topic for the industry. For years this volcano of 
an issue has remained dormant, but with rumblings 
from the Office of the Deputy Prime Minister, the 
other trade associations (the NCC & the BH&HPA), 
and many local authorities, it looks like we are 
set for an eruption!
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agreements offered to individuals insuring on 
a Reinstatement (New For Old) basis or Indemnity 
(Market Value). There is also an agreement that 
is for use when a private sale is conducted. The 
three versions have been colour coded – Blue: New 
For Old, Green: Market Value & White: Private Sale.

The split regarding the type of insurance strikes 
us as being a bit unusual and points towards the 
fact that insurance now represents a focus point 
for the caravan industry.
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Over the coming issues of The Holiday Caravanner, 
we will be looking at the new agreements in more 
detail and will hopefully have an update regarding 
the Code of Practice. We asked whether a new 
version has been drawn up and at the time of going 
to print there is no new Code of Practice to report on. 

The absence of any reference to the Code of Practice 
is one of the most striking things about the new 
agreements. The previous version relied heavily 
on the Code whereas the new one is free-standing.

There is also a notable downplaying of BH&HPA 
branding. The previous version had a colour scheme 
that tied in with the Code of Practice and the 
BH&HPA emblem was prominent throughout. 
The new version has the BH&HPA and NCC logos 
tucked away on the back page.

Much of the initial part of the licence agreement 
has been made clearer, with boxes to contain such 
details as the caravan, the term etc. The concern 
from NACO’s point of view is that although there 
is clarity, caravan owners (apart from the diligent few) 
will end up signing whatever is put in front of them. 
It is entirely possible that the details will be 
completed by a caravan salesperson and this could 
be detrimental to the customer - if our experience 
is any guide.
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knows how quickly a new car depreciates (as much 
as 60-70% in the first year of motoring), but what 
of holiday caravans? We often describe the purchase 
of a holiday caravan as a package: the caravan, 
the park, & the pitch. In some resale circumstances 
you may only be able to resell the ‘caravan’ aspect. 
We have heard stories of people losing 50-60% 
in the first year when they sell back to the park 
or trader.

Still interested? Then do your homework. Many 
people look at it in this way: If the caravan is 
£25,000 and they have a contract term that spans 
15 years – this is the cost of holidays when they 
want, with an idyllic setting, or a garden, or a space 
where children are free to run and play… and this 
is something that they are happy to invest in. In 
most cases holiday caravans do not appreciate 
in value, although there will always be the odd one 
that does. If you are in a position where you need 
to sell your caravan sooner than expected try your 
best to sell to a private buyer, as in many cases 
you can aim to sell at a higher price.
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As with retiring to your holiday caravan, you may 
find yourself in contravention of your contract and/or 
your park’s site licence. If this is not the case, ensure 
that you have everything detailing your ability to do, 
in writing, in a contract.
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It may seem that we are ‘banging on’ about this, 
to some of our regular readers, but this is a hot 
topic for the industry. For years this volcano of 
an issue has remained dormant, but with rumblings 
from the Office of the Deputy Prime Minister, the 
other trade associations (the NCC & the BH&HPA), 
and many local authorities, it looks like we are 
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Many local authorities don’t consider plastic sheds 
to be a problem, but if the park’s site licence contains 
the above term then any approach about the shed 
not being a fire hazard is difficult. We have had 
correspondence with a manufacturer of plastic 
storage boxes and they have provided extensive 
information about the structures. 

Whilst you may consider that plastic sheds are not 
a fire hazard, we come back to the point about 
authorisation. We have long argued that allowing 
structures to remain for months and even years, 
must denote some sort of permission from the park. 
This is not the case - we have asked our legal team 
about this.
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The next question that we’re asked on this topic 
is with regard to the supply of sheds and storage 
boxes that are ok to be installed on your pitch. 
Quite often the only place that you can purchase 
a shed or storage box of this classification is via 
the park’s preferred supplier. This gives rise to 
a number of enquiries with the main one being 
whether the restriction on these items is fair, or legal.
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Yet again much will depend on your contract, 
however for a minute let us reference the recent 
guidance issued by the Office of Fair Trading. 
This is an extract:
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Park operators that we have challenged about this 
matter have been quick to point out that the items 
being purchased are not actually “required” by the 
owner, they are additional features that, in some 
cases, are restricted by the park operator.

In reality, if your contract says that any alteration 
such as sheds or decking requires authorisation prior 
to erection of the item, you will have to decide 
whether you don’t have the item or buy it through the 
park. The term may be open to challenge, as the 
following extract from the OFT’s guidance indicates:
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The above section gives us a good starting 
position, however, be prepared for a lengthy battle. 
Getting a contract term officially classed as ‘unfair’ 
is an arduous task, but one that we can assist with.
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This seems to be an industry-wide change of stance 
that is being adopted by most of the ‘big players’.

Whether your park can legally introduce such a 
change will depend on a number of factors with the 
first, and main one being the contract.
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Ideally you would have an agreement that spans a 
number of years and contains information about you 
and your pitch. Many contracts used by the larger 
operators contain terms relating to the erection of 
additional structures such as sheds. In most cases 
the permission of the management is required prior 
to any such items being installed.
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In most cases the outcome of such a situation 
will hinge on whether people have evidence 
of authorisation for items such as storage boxes, 
decking or sheds.

It’s a difficult thing to accept but unless you have 
written evidence that demonstrates authorisation 
to allow the structure – you have no choice but 
to comply with your park and remove the structure. 
I don’t present this view lightly. We have spent many 
hours discussing the matter with Directors, and 
have taken advice from our legal team. 

Many cases that we have dealt with have mentioned 
the local authority and requirements that are being 
placed on the park in relation to their site licence.

As you are probably aware caravan parks in the 
UK have a site licence. This is issued by the local 
authority, and contains information about the park, 
such as the number of caravans allowed to occupy 
the site, the type of licence held - holiday or 
residential, and any health and safety requirements. 
The primary purpose of a caravan site licence is to 
ensure that the risk of the spread of fire is minimized, 
that there is appropriate access to the site for 
emergency services and that facilities appropriate 
to the nature and size of the site are provided.

To ensure that this is done the licence is issued 
subject to conditions and a copy of the licence 
is displayed on site. The council will then inspect 
the site regularly to ensure that the conditions are 
being complied with.
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Many local authorities don’t consider plastic sheds 
to be a problem, but if the park’s site licence contains 
the above term then any approach about the shed 
not being a fire hazard is difficult. We have had 
correspondence with a manufacturer of plastic 
storage boxes and they have provided extensive 
information about the structures. 

Whilst you may consider that plastic sheds are not 
a fire hazard, we come back to the point about 
authorisation. We have long argued that allowing 
structures to remain for months and even years, 
must denote some sort of permission from the park. 
This is not the case - we have asked our legal team 
about this.
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The next question that we’re asked on this topic 
is with regard to the supply of sheds and storage 
boxes that are ok to be installed on your pitch. 
Quite often the only place that you can purchase 
a shed or storage box of this classification is via 
the park’s preferred supplier. This gives rise to 
a number of enquiries with the main one being 
whether the restriction on these items is fair, or legal.
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Yet again much will depend on your contract, 
however for a minute let us reference the recent 
guidance issued by the Office of Fair Trading. 
This is an extract:
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Park operators that we have challenged about this 
matter have been quick to point out that the items 
being purchased are not actually “required” by the 
owner, they are additional features that, in some 
cases, are restricted by the park operator.

In reality, if your contract says that any alteration 
such as sheds or decking requires authorisation prior 
to erection of the item, you will have to decide 
whether you don’t have the item or buy it through the 
park. The term may be open to challenge, as the 
following extract from the OFT’s guidance indicates:
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The above section gives us a good starting 
position, however, be prepared for a lengthy battle. 
Getting a contract term officially classed as ‘unfair’ 
is an arduous task, but one that we can assist with.
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This seems to be an industry-wide change of stance 
that is being adopted by most of the ‘big players’.

Whether your park can legally introduce such a 
change will depend on a number of factors with the 
first, and main one being the contract.
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Ideally you would have an agreement that spans a 
number of years and contains information about you 
and your pitch. Many contracts used by the larger 
operators contain terms relating to the erection of 
additional structures such as sheds. In most cases 
the permission of the management is required prior 
to any such items being installed.
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In most cases the outcome of such a situation 
will hinge on whether people have evidence 
of authorisation for items such as storage boxes, 
decking or sheds.

It’s a difficult thing to accept but unless you have 
written evidence that demonstrates authorisation 
to allow the structure – you have no choice but 
to comply with your park and remove the structure. 
I don’t present this view lightly. We have spent many 
hours discussing the matter with Directors, and 
have taken advice from our legal team. 

Many cases that we have dealt with have mentioned 
the local authority and requirements that are being 
placed on the park in relation to their site licence.

As you are probably aware caravan parks in the 
UK have a site licence. This is issued by the local 
authority, and contains information about the park, 
such as the number of caravans allowed to occupy 
the site, the type of licence held - holiday or 
residential, and any health and safety requirements. 
The primary purpose of a caravan site licence is to 
ensure that the risk of the spread of fire is minimized, 
that there is appropriate access to the site for 
emergency services and that facilities appropriate 
to the nature and size of the site are provided.

To ensure that this is done the licence is issued 
subject to conditions and a copy of the licence 
is displayed on site. The council will then inspect 
the site regularly to ensure that the conditions are 
being complied with.
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The echoes ringing around the Lloyds building 
in London were casting serious doubt on whether 
flood cover for holiday caravans was a thing of the 
past for this area.  In fact, the insurance companies 
had started re-assessing the whole country for 
potential future flooding - using the Environment 
Agency website for detailed information.

The test now for park operators in flood risk areas 
was how to pacify the caravan owner and to provide 
the confidence to stay on the park. In the majority 
of cases, the insurers would be offering the caravan 
owner the choice of a cash settlement or a 
new caravan. Under the circumstances a new 
caravan without flood insurance cover was a risky 
proposition.

Park operators in flood risk areas around the 
country have, for a few years now, been assessing 
the viability of ‘flotation systems’ - with a certain 
level of success. With no alternatives on the horizon, 
flotation systems seemed the only way of providing 
peace of mind for both caravan owner and park 
operator. The insurance companies were yet to 
be convinced for a variety of reasons. Despite this, 
a flotation system that had overcome all the earlier 
teething problems seemed to be the way forward.  

Marche Industries of Northamptonshire had 
designed an extremely good flotation system that 
during the 2007 floods had a very high success 
rate. The system itself provided a number of 
polystyrene filled steel tanks that are bolted to 
the underside of the caravan. Two sets of steel arms 
are bolted to the concrete base and to the underside 
of the caravan - allowing the caravan to rise 
and be held firmly in position and then lowered 
back to its original location.  

When flooding occurs however, other issues have 
to be taken into account.  This is where the insurers 
had their concerns.  Balconies, steps, sheds and 
other fixtures and fittings around the caravan could 
easily inhibit and obstruct the operation of the 
flotation system.  It is these concerns that need 
to be overcome if the insurers are to consider taking 
the risk.  
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• The flotation system is correctly fitted and 
• the correct size for the caravan.
• All service connections are carried out that 
• will allow the system to function freely and without 
• snagging or obstruction.
• All balconies / decking, steps, sheds / storage 
• units etc., are freestanding and not in any way 
• fixed to the caravan. 
• All ancillary equipment listed above should be 
• firmly fixed to the ground to avoid movement 
• during flooding.
• An annual service and inspection should be 
• carried out on the flotation system and ancillary 
• equipment with a certificate issued.

As an association we have visited the parks where 
these flotation systems have operated successfully 
and feel that in the majority of cases, they will protect 
the caravan from total loss. There are still concerns 
however, that park debris could get washed under 
the caravan during the flooding which could cause 
structural problems to the caravan as floodwaters 
subside.

In conclusion, we support park operators in their 
efforts to maintain the park infrastructure and trust 
they recognise their responsibility in ensuring these 
mechanisms perform correctly if called upon to 
protect the caravans.

It is also essential that caravan owners adopt a 
responsible attitude to the care and maintenance 
of the devices that can then be viewed as a degree 
of insurance in themselves.
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Payment can be made by cheque 
or standing order.
 

Title:

Initials:

Surname:

Address:

Telephone:

Mobile:

Email:

Make of Caravan:

Model:

Length:

No. of Bedrooms:

Caravan Park Address:

Caravan Park Postcode:

Please tick here to be included in the 
Exchange Link Programme.

Please complete or copy and return to:
���������������������� Leisurefame House, 
37 Clacton Road, St. Osyth, Essex CO16 8PA

For further information on any 
of our services, please contact us :
�������������
cvans@nacoservices.com
www.nacoservices.com

����������������������������
I/We hereby authorise you to debit my/our account 
as below with an annual payment of £24.00* and 
to remit it to the account of ����������������������
*commencing upon bank receipt.

Bank Name: HSBC Bank

Account No: 41126814

Sort Code: 40 18 51

Branch Address: 26 North Station 

Road, Colchester, Essex CO1 1SY
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Customer’s Name:

Address:

Postcode:

My Bankers are:

Bankers’ Address:

Bankers’ Postcode:

Signed:

Date:

Name of account to be debited:

Bank Account No:

Bank Sort Code:

Postcode:

          Year:

          Width:
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The echoes ringing around the Lloyds building 
in London were casting serious doubt on whether 
flood cover for holiday caravans was a thing of the 
past for this area.  In fact, the insurance companies 
had started re-assessing the whole country for 
potential future flooding - using the Environment 
Agency website for detailed information.

The test now for park operators in flood risk areas 
was how to pacify the caravan owner and to provide 
the confidence to stay on the park. In the majority 
of cases, the insurers would be offering the caravan 
owner the choice of a cash settlement or a 
new caravan. Under the circumstances a new 
caravan without flood insurance cover was a risky 
proposition.

Park operators in flood risk areas around the 
country have, for a few years now, been assessing 
the viability of ‘flotation systems’ - with a certain 
level of success. With no alternatives on the horizon, 
flotation systems seemed the only way of providing 
peace of mind for both caravan owner and park 
operator. The insurance companies were yet to 
be convinced for a variety of reasons. Despite this, 
a flotation system that had overcome all the earlier 
teething problems seemed to be the way forward.  

Marche Industries of Northamptonshire had 
designed an extremely good flotation system that 
during the 2007 floods had a very high success 
rate. The system itself provided a number of 
polystyrene filled steel tanks that are bolted to 
the underside of the caravan. Two sets of steel arms 
are bolted to the concrete base and to the underside 
of the caravan - allowing the caravan to rise 
and be held firmly in position and then lowered 
back to its original location.  

When flooding occurs however, other issues have 
to be taken into account.  This is where the insurers 
had their concerns.  Balconies, steps, sheds and 
other fixtures and fittings around the caravan could 
easily inhibit and obstruct the operation of the 
flotation system.  It is these concerns that need 
to be overcome if the insurers are to consider taking 
the risk.  
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• The flotation system is correctly fitted and 
• the correct size for the caravan.
• All service connections are carried out that 
• will allow the system to function freely and without 
• snagging or obstruction.
• All balconies / decking, steps, sheds / storage 
• units etc., are freestanding and not in any way 
• fixed to the caravan. 
• All ancillary equipment listed above should be 
• firmly fixed to the ground to avoid movement 
• during flooding.
• An annual service and inspection should be 
• carried out on the flotation system and ancillary 
• equipment with a certificate issued.

As an association we have visited the parks where 
these flotation systems have operated successfully 
and feel that in the majority of cases, they will protect 
the caravan from total loss. There are still concerns 
however, that park debris could get washed under 
the caravan during the flooding which could cause 
structural problems to the caravan as floodwaters 
subside.

In conclusion, we support park operators in their 
efforts to maintain the park infrastructure and trust 
they recognise their responsibility in ensuring these 
mechanisms perform correctly if called upon to 
protect the caravans.

It is also essential that caravan owners adopt a 
responsible attitude to the care and maintenance 
of the devices that can then be viewed as a degree 
of insurance in themselves.
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Payment can be made by cheque 
or standing order.
 

Title:

Initials:

Surname:

Address:

Telephone:

Mobile:

Email:

Make of Caravan:

Model:

Length:

No. of Bedrooms:

Caravan Park Address:

Caravan Park Postcode:

Please tick here to be included in the 
Exchange Link Programme.

Please complete or copy and return to:
���������������������� Leisurefame House, 
37 Clacton Road, St. Osyth, Essex CO16 8PA

For further information on any 
of our services, please contact us :
�������������
cvans@nacoservices.com
www.nacoservices.com

����������������������������
I/We hereby authorise you to debit my/our account 
as below with an annual payment of £24.00* and 
to remit it to the account of ����������������������
*commencing upon bank receipt.

Bank Name: HSBC Bank

Account No: 41126814

Sort Code: 40 18 51

Branch Address: 26 North Station 

Road, Colchester, Essex CO1 1SY
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Customer’s Name:

Address:

Postcode:

My Bankers are:

Bankers’ Address:

Bankers’ Postcode:

Signed:

Date:

Name of account to be debited:

Bank Account No:

Bank Sort Code:

Postcode:

          Year:

          Width:
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